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	Saat ini, handphone sudah menjadi bagian dari gaya hidup masyarakat. Fitur dan desain produk sudah menjadi dasar pertimbangan untuk memilih merek handphone yang terbaik menurut mereka. Oleh karena itu, konsumen sering berganti-ganti handphone. Untuk melihat perpindahan merek handphone dapat diamati dengan analisis menggunakan rantai Markov. Sedangkan untuk melihat kedekatan antarobjek, keragaman peubah, hubungan antarpeubah dan keunggulan dari setiap merek handphone digunakan analisis biplot. 
Hasil penelitian di Fakultas MIPA Universitas Diponegoro menunjukkan bahwa Nokia adalah merek yang paling banyak diminati konsumen. Nokia banyak dipilih karena unggul dalam hal ketahanan, pengoperasian, aksesoris mudah didapat, kemudahan perolehan sinyal dan kestabilan harga jual.






Nowadays, handphone has been a part of society’s life style. The feature and product design became the basic adjustment about what kind of  handphone to be choisen the best according them. That’s why the consumers often change their handphone. To see the move of consumer’s choice the analysis of Markov chain can be used. Mean while to see the closeness among objects, multivariables, the correlation between that variables and the advantage of each object the biplot analysis is employed.
The research in Natural and Science Faculty of Diponegoro University shows that Nokia is the most covered brand by the consumers. It is chosen for its superiority in durability; its easy in operating, in finding the accessories, getting the signal, and also for its stable resale value.
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